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FromThe CEO

Every day, we are reminded of the incredible power of community and the difference we make
when we come together to support families during some of their most challenging moments.
The Hoffman Family's story is a beautiful example of why our mission matters. Their triplets
were born weighing just two pounds each and spent time recovering in the NICU. During those
66 nights away from home, our House provided their family with a place of comfort, support,
and connection as they stayed close to their babies during such a critical time. \¥/e are honored
to share their story on the cover of this year's annual report as a reminder of the families at the

heart of everything we do.

Because of your compassion, generosity, and belief in our mission, families who walk through
our doors find more than a place to stay. They find comfort, connection, and a community that
cares. Whether you made a gift, volunteered your time, shared our story, or supported us in
another way, thank you. Your kindness makes this work possible.

This year, we continued to build on our commitment to serving more families through our
Expanding Hope Capital Campaign. Thanks to your incredible support, our vision for our expan-
sion is becoming a reality. Construction is moving forward, and each milestone brings us closer
to opening our doors in 2027 and welcoming even more families when they need us most.

As we celebrate this progress, we also know there is more
work ahead. To fully bring this vision to life, we are working i f
to raise the remaining $10 million needed to complete our |
campaign. With the continued generosity and commitment : ‘
of our community, we can reach this goal and ensure that 7 ‘
more families have access to the comfort, support, and ‘
care they need.

We are so grateful for the role you play in making this
mission possible. Together, we are creating a future where
families feel supported, cared for, and never alone.

Kathy 'kp' Papadimitriou
Chief Executive Officer
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Our missien is to provide essential services that remove batrriers,
strengthen families, and promote healing when children need healthcare.
We believe in a world where every family has what they need to ensure

the best health outcomes for their children.
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Financial Impact

RMHC Charleston is an independent IRS designated 501c3 and is tasked with raising its own funds each year.

Grants Program Funds
$278,116 | 5% $519,116 | 8%

Signature Events Company & SOU RCES OF
$934,275 | 15% Organization REVENUE

$785,740 | 13% Total Revenue: $12,688,054
Other Income . "Operations: $6,179,771

o d Part
$386,378 | 6% l?;[lndraari;ng Capital Campaign: $6,508,283

$264,793 | 4% Total Net Assets: $33,192,569

In-Kind ‘what pie graph is based off of

Contributions
$1,904,130 | 31%

Individual
Contributions

$1,107,223 | 18%

Program Expenses

$2,363,351 | 77%
House
EXPENDITURES ———— s2.273747
Total Expenses: $3,680,130
BabyBLOOMS
o - $23,402
**Operations: $3’054'597 Hospitality Cart
Capital Campaign: $625,533 $66.202
Fundraising

$448,539 | 15%

WM Administration
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o
100/0 of the donations stay in our community in support of the families we serve.
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Jo eur velunteers who embody love and compassion, our dedicated supporters,
and the families who place their trust in us—thank you. We're honored to share highlights
from the past year, filled with deep appreciation for all you make possible.

This year's achievements reflect the incredible
community that surrounds us. Thank you for your
kindness, commitment, and unwavering support.

You bring our mission to life in ways that inspire

and make a lasting impact.

Family Story

My sweet 3-year-old girl Makayla was born with
a rare heart condition called heterotaxy, and in
November of 2025 she received a new heart at

MUSC Shawn Jenkins Children's Hospital. Adams Qutdoor h
Anchor Sign
ARCO Design/Build

Automaxx of the Carolinas

We've been at RMHC Charleston since then,
and through it all, the House has been our safe
place, a ‘Home-away-from-home' where we

and support during the most difficult time of

can rest, recharge, and feel surrounded by love v Crews Chevrolet
V) Crews Subaru
HUB International

our lives. The staff and volunteers here have
become like family, always welcoming us with
kindness and compassion.

| don't know what the future holds, but | do

Kiawah Development Partners
McDonald's — Charleston
MUSC Shawn Jenkins Children's Hospital
Select Health

know that | am forever grateful for this place
and for every person who helps make it
possible. - lesha Brown, RMHC Charleston Mom
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Q/b “Providing a place
(2 to stay, a meal, and a chance
¢~  toslow down and think. RMHC
@ Charleston gives families the comfort
,S they need during their most trying
(7)) times. Partnering with an organization
- 1 providing something so basic but so
00 importantis an easy decision for Adams
Outdoor Advertising. Helping RMHC
Charleston in any way we can is
credibly rewarding for our team.”

-Ben Armitage, General Manager
of Adams Outdoor Advertising
Charleston

81 Gadsden St. Charleston SC 29401
RMHCharleston.org | (843) 723-7957 | Marketing@RMHCharleston.org
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